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A Study on Design Medical Tourism Strategy and Business Service Model
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ABSTRACT

The market for medical tourism services in the world is steadily increasing and the medical
tourism market in the South Korea is also showing high growth. However, they have also
problem such as informal various information and services, irregularity price competition
etc. In order to solve this problem, We have designed a medical tourism service model
based on ICT specific on domestic medical ecosystem. First, analysis trends of domestic
and overseas medical ecosystem and identify current problem of medical tourism. In order
to solve existed problem we also have designed a medical tourism strategy. Based on the
strategy, we have designed business service model based on ICT platform for as fit as
Korea medical tourism status. The proposed medical tourism business service model can
provide usability to customer and also can solve current medical tourism problem. We expect
industrial effect and contribution to the activation.
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1st(English ver) 2nd(Russia, Chinese ver)
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607510/ paBHULElh B
npeanoUTeHHY Ha Boctoke
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Ath(Related language search for each language)

Koreanver : E53 H8i45 Russia ver : Snub xupyprua Chinese ver : FAZBTE
Arrow Ko
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HUBKWIA HOC
Snub pireol
MOCTPOUTS HoC
Bocnanetve Hoca

(Figure 9) Big Data Utilization
Marketing, Customer
Trend Analysis
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